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Reverberation in music is the persistence of a sound after the
source has stopped. Memories are reverberations, constantly
echoing times once had, filled with experiences and joy.

The brain brings back sensations connected to the
memories, as if you are reliving that very moment. When
an emotion comes up, that's how you know something is
important to you.

RVRB is the persistence of memories.
Our minds are our RVRB. s




purpose

To inspire new memories through the remembrance
of great moments in our lives with music at the core.




promise

RVRB promises to keep memories alive
to inspire new ones by creating space for
love, connection, and excitement.






ToNne and personality

RVRB personifies the strong spirit and freedom of life, always reflective
and hopeful. RVRB's voice is deep, husky, and charming. When RVRB
talks, everyone listens. He sounds like an old friend, ready for reflective

conversation.

voice

Reverent
Rebellious
Authentic
Always changing
Electric
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Primary colors
! #OABRIA DB2226
1 ; ’ RGB 10,13, 26 RGB 213, 34, 38
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) secondarycolors

. . . | : I . #EFFEFF o 5
| . . 7 ; RGB 255, 255, 255 oy 3
: = . z | : : HSV O, 0,100
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explore Hard Rock and earm discounts
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BURGERS | BURGERS

n'l.lf!cjzm:‘ury” Burgers are scrved with jrr h toasted brioche bus ond scasomsd fries. Substitute your fies All Legendary® Burgers are served with fresh toasted brioche bun and seasoned friss. Substitute your fiies
Jor 1 5 with Smoked Baco e} Jo ies with Smoked Bacon {400 k)

ORIGINAL LEGENDARY® BURGER Veganize Veganize
The burger that st fan Fyou fi
A fresh hamburger, i '

cnion ring, leaf letty

ur burger

your burger

LOCAL LEGENDARY

J»Q\I'A LAVA BURGER
vake

resso rub and houss-m,

1 with Mamphis dry
emphiz law, Tennessan BRQ

BURGER SLIDER TRIO

- } BURGER SLIDER TRIO
d Legendary Burger, Bl g WAy ;
2figo k.

Legendary Burg,
28ga k.,
THE BIG CHEESEBURGER
L - 7 Three thick slices of Havartl, Swiss 3nd cheddar cheese metted
o our fresh ham! lr[lnr.(llrulld ath Ir'ﬁ leh‘u _ 3 ? £
ato and red onien® 1890 k.

on our fresh hami: "P . serund with leaf et
Eamate and red anisn ” 1850
88Q BACON CHEESEBURGER ‘ g R YOHE :

BBO BACON CHEESEBURGER




wiratas) hardrockhotels
===/ Around the World

Liked by Miley Cyrus, Rolling Stones, The Beatles
and 1,232 others

hardrockhotels RVRB is the echo of your memories
that never stops. Visit our hotels and casinos to have
a chance to win a collectible sneakers inspired by
Miley Cyrus, Rolling Stones and The Beatles,
#persistentmemories #liveinrvrb#hardrockrvrb
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https://legacybox.com/blogs/analog/why-do-we-associate-memories-with-objects
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